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Introduction
The demographic and psychographic attributed which are essential to the marketers in the distinction of the three generations. The paper will identify the characteristics and evaluate the information for every attribute and production. The ages involved are Baby Boomers, Generation X, and Generation Y.
	
Characteristic
	Baby Boomers
Born 1946-1964
	Generation X
Born 1965-1976
	Generation Y/ Millennials
Born 1977 – 1998

	1. Market Size
	 78.5 million or one third
	 67.9 25% of US Population
	86 million of US population 

	2. Average HH Size 
	           3.3 per people 
	3.0 per  people
	1.3 per people

	3. Average HH Income
	$56,500
	$58,808
	$48,000

	4. Relationship to Technology
	Touch-tone phones or the Microwave
	PDA and Mobile Phones  
	Internet, E-mail, picture phones 

	5. Relationship to Family & Friends
	cleaver family or disintegrating
	Latched-key Children
	Merged Families or Coddled children

	6. Relationship to Work & Workplace
	Workaholics or visibility is key
	Project-oriented get paid to get the job done 
	Effective workers but gone 5 p.m. on the dot.

	7. Print Media Preferences (Be specific)
	Magazines
	Newspapers 
	GQ

	8. Online Media Preferences (Be specific) 
	Yahoo or Television
	Twitter 
	Facebook 

	9. Work Ethic
	Driven or Work 60 hours and up
	Work better with great outcomes 
	 Multitasking or Ambitious

	10. Focus
	Results and Relationships
	 Results and Tasks
	 Networked and Global



http://www.marketingteacher.com/the-six-living-generations-in-america/
http://www.targetmarketingmag.com/article/market-focus-baby-boomers-36956/1/
http://www.pewresearch.org/fact-tank/2014/06/05/generation-x-americas-neglected-middle-child/
https://www.psychologytoday.com/blog/wired-success/201101/baby-boomers-and-technology
http://www.audiencescan.com/71-baby-boomers-use-laptoppc-daily/
http://www.wmfc.org/uploads/GenerationalDifferencesChart.pdf
http://www.marketingcharts.com/traditional/demographic-stats-about-us-millennials-40016/
First Company: The Taco Bell
The Company’s URL: https://www.youtube.com/watch?v=Oy4Ogxikuv4
The conclusion obtained from the original targeted company is identified to be the Baby Boomers and the social media used by this website is YouTube and Facebook. The use of the social media in the marketing of the essential products is effective because Facebook and YouTube are visited by many people who elevate the effectiveness of the marketing. For instance, the commercials have millions of views ("Official Super Bowl Commercial 2013 (Taco Bell)," 2013)https://www.youtube.com/watch?v=Oy4Ogxikuv.

Second company: Nike
URL: https://www.youtube.com/watch?v=-sbf12-koKM
The Baby boomers were the targeted company especially using the YouTube website. The YouTube is one of the greatest streaming media internationally. The approach is efficient in the marketing of the product as demonstrated in the URL: https://www.youtube.com/watch?v=-sbf12-koKM
Third Company: Volkswagen. Url: http://blog.penelopetrunk.com/2011/02/03/volkswagen-super-bowl-commercial-is-an-anthem-to-gen-x/
The constant target for the commercial is the Generation Y because the social media websites utilized are Twitter and Facebook. The use of social media websites is efficient in the marketing of the products in this case because more people visit Twitter and Facebook networks where many people come to see to see the Volkswagen commercial, and it will be marketable to the customers of interest. For instance: http://blog.penelopetrunk.com/2011/02/03/volkswagen-super-bowl-commercial-is-an-anthem-to-gen-x/
Executive Summary
Baby boomers were the target of the Taco Bell Company because the commercial focused on the individuals. The use of YouTube website by the company was essential because the site has millions of viewers which elevates the sales of the company and therefore, it is good to do commercials with the website. The Nike commercials also targeted the boomers which convinced the viewers that despite your age, Nike is the sneaker of your choice. A lot of viewers on the YouTube channels was the critical target of the company to achieve a great marketing approach. 
The Volkswagen Company also targeted Generation X, and the commercial dominated in the entire of 2014. The customers of generation X prefer the vehicles which adapt to their living styles. Therefore, the company was required to make cars which were spacious and with the contemporary models. However, the Generation X and Generation Y are overlapping regarding automotive interests. It is notable that whether baby boomers or from generation X to Y the targets are their preferred consumers who buy more products. 
The sales of Taco Bell were elevated because many buyers were from the baby boomers and the commercials tried to convince these customers that it was enjoyable to see the life in Generation X and Y. The Volkswagen commercial had a lot of youthful viewers whose cars are the minivans, and they are comfortable individuals with a room to play and be happy ("Volkswagen Super Bowl ad is an anthem to Gen X | Penelope Trunk Careers," 2011)
Conclusion
[bookmark: _GoBack]The paper has evaluated the demographic and psychographic characteristics which are used by the marketers to differentiate between three generations. The paper has also identified the three companies and their use of social media marketing strategies. The article has also evaluated the executive summary for the social media and marketing.
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